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Growth
The RM of Ritchot is booming. In the last five years, the municipality’s population grew
21.9%—making it the fastest growing municipality of at least 5,000 inhabitants in Manitoba
over the last 5 years and the 18th fastest growing municipality of this size in the entire
country. In comparison, the average population growth across Manitoba over the same
time period was 5.8%, while the national average was only 5.0%.
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Over the
past 5 years,
the RM has
had a

21%

population
increase

There are now 6,679 people living in the RM, making it the 20th largest municipality in
the province (Statistics Canada, 2016). More than 1,200 new people were added to the
municipality over the five-year timespan, as well as the construction of 582 new private
dwellings (an increase of 31.8%). This rapid population growth will need to be supported by
an equal growth of new amenities, goods and services within the RM.
With this rapid growth, the RM of Ritchot identified a need to hear from residents,
business owners, and visitors about their economic activities in order to better understand
opportunities related to their potential purchasing power. This knowledge will assist the
RM’s Economic Development Office in recruiting and attracting other key investments to
the area and support existing businesses with topical market intelligence that can refine their
operations.
The majority of information in this study was derived from a comprehensive online
survey, which was promoted through posters that were put up around town and in an
advertisement in The Citizen. In total, we received survey responses from 76 local business
owners and from 380 households in the RM of Ritchot—16% of the total number of
households in the Municipality! Survey respondents ranged from age 20 to 84 years old,
with household incomes ranging from $5,000/year to $125,000/year and over.
Other sources of information in this study include the 2016 Canada Census, the Regional
Economic Analysis Process Report for the Municipality of Ritchot and the Town of Niverville
(2014), and the Ritchot Economic Profile (2017).

Opportunities
The RM of Ritchot’s population boom can and should support an equal growth of new
amenities, goods, and services.
Ensure these services meet the diversity of people in the RM.
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Income and Overall Spending
Patterns
There are 2,440 total households in the RM of Ritchot.
74% of residents who responded to the survey said they had lived in the RM of Ritchot for
5 years or more. 23% said they had lived in the RM for 1 to 4 years, while 3% said they had
lived in the RM for 1 year or less. This shows the majority of respondents have a long history
in the community and can provide insight into lessons learned in the past. Newcomers to
the RM may also provide a unique perspective on what the community may need.

There are 2,440 total
households in the RM
of Ritchot.

While each resident has a different reason for living in the municipality, respondents gave
some common explanations of why they live in the area:
•

Country living, yet close to the city

•

Small town feel

•

Lots of space

•

Quiet

•

Cost of housing and property taxes are
less expensive than the city

•

Multigenerational – grew up here as a
child

20% have a
household
income over
$150,000

The RM of Ritchot is also one of the wealthier municipalities in Manitoba, with more
“households in the highest income bracket than the provincial average” (Ritchot
Economic Profile, p. 6).
•

20% of 2,440 households in the RM of Ritchot have a total household income of
more than $150,000. In comparison, only 13% of households in Winnipeg earn this
much income. Across Canada, 15% of households make more than $150,000 per year.

•

Only 7% of households in the RM of Ritchot earn less than $30,000 per year. In
comparison, 17% of households in the Winnipeg metropolitan area earn less than
$30,000 per year.

Only 7% have
a household
income less
than $30,000
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The estimated
total annual
income of
RM of Ritchot
households is
$256,612,500*.

•

The median total household income in Ritchot households was $95,923 in 2015.
This is an increase of 13.6% from $84,450 in 2005. In comparison, the median total
household income for the city of Winnipeg in 2015 was $68,402.

•

The estimated total annual income of RM of Ritchot households is $256,612,500*.
This number represents significant potential buying power that is currently mostly being
spent outside of the municipality.

What are RM of Ritchot residents spending their money on?
•

The largest monthly expenses for households in the RM are vehicle expenses; residents
are spending more than $525 per month on their cars and trucks, mostly in vehicle
finance charges ($224 / month alone) and vehicle insurance. Vehicle rental, licenses,
and vehicle maintenance and repair costs are also factored in to this number.

RM of Ritchot Total Household Income (2017)

This
potential
buying
power is
largely being
spent outside
of the
municipality.
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* This number is calculated by multiplying the total number of households in each income bracket by the median
dollar value of that bracket (e.g. 75 households x $10,000 for the lowest income bracket). The average income for
the $150,000 and over category was estimated at $200,000.

•

The next greatest monthly expense is TV, Internet and Phone charges, which cost RM of
Ritchot households an average of $235 / month.

•

Households also spend an average of more than $100 per month on electricity,
insurance, sports / recreation costs, and drugs and medical supplies costs.

Most of the money spent on these expenses goes outside the municipality. The RM of
Ritchot may not be able to retain a large share of household expenses on electricity, TV, and
phone costs, etc., but local businesses and institutions may be able to capture significant
portions of the market in several of these areas, including:
•

Sports / recreation - RM of Ritchot households spend an estimated $4,190,600 per
year on sports and recreation costs.

•

Drugs and medical supplies - RM of Ritchot households spend an estimated
$3,255,000 per year on drugs and medical supplies.

•

Childcare - RM of Ritchot households spend an estimated $2,887,000 per year on
childcare.

•

Personal Hygiene Services - RM of Ritchot households spend an estimated $2,344,000
per year on personal hygiene services including spas, hair salons, and nail/foot care.

•

Gifts - RM of Ritchot households spend an estimated $1,394,000 per year on gifts.

In 2015,
the median
household
income was

$95,923
13.6%
from
2005.

Opportunities
There is significant income in the RM. Local businesses and institutions should aim to
capture this spending.
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Shopping & Dining
Only

27%
of respondents
said they would
recommend the
RM of Ritchot
for shopping
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•

In a week, many RM of Ritchot residents do not go out for shopping and dining within
the RM (42%).

•

In contrast, only 6% of RM of Ritchot residents do not go out at least once per week
to Winnipeg for shopping and dining.

•

A similar proportion of Ritchot residents go out to eat or shop 1 to 2 times per week in
Winnipeg and the RM of Ritchot (42% and 36%, respectively).

•

However, only 5% of Ritchot residents go out for shopping and dining within the RM 3
to 5 times per week. Meanwhile, 34% of Ritchot residents go to Winnipeg to shop or eat
this many times per week.

•

17% of Ritchot residents shop or eat in Winnipeg 5 to 7 times per week. Only 1% of
residents go out to shop or eat in Ritchot this many times per week.

•

Only 27% of respondents said they would recommend the RM of Ritchot for
shopping.

•

With a lack of establishments located within the municipality, Ritchot residents
generally dine and shop in Winnipeg.

•

The main reason most respondents would not recommend the RM for shopping is its
“limited selection of stores” as opposed to the quality of the stores that do exist.

Respondents had the following comments about shopping in the RM:
•

“Very limited to gas and basic
groceries, prescriptions and
some health products.”

•

“What would they shop for?”

•

“Prices are a little too high.”

•

“There are not a lot of retail
stores in Ritchot. I live close
to Niverville where there is a
good hardware/lumber store,
automotive supply shop and
grocery store. Ritchot has none
of these. I do buy gas in Ritchot;
that’s about all.”

•

“For me, Winnipeg is closer and
tends to be a bit cheaper.”

•

“[I buy] fuel and pharmaceutical
products; there’s not much
more here in St Adolphe. To be
honest, if there was more here
my money would stay here.
This town is growing and needs
cleaner and modern business
ideas.”

•

“Local craft and vendor shows
are great.”
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Thinking about your last week, how often did
you go out for shopping and dining in Winnipeg
compared to the RM of Ritchot?

Percentage of Ritchot Residents

Winnipeg

RM of Ritchot
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30.00%
20.00%
10.00%
0.00%
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1-2 times

3-5 times

Frequency of shopping
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5-7 times

The top five product types that respondents most frequently purchase in the RM of
Ritchot include:
•

47%: drugstore/pharmacy items

•

12%: special occasion cards

•

46%: groceries

•

53%: other items including fuel,
paint, alcohol, etc.

•

20%: flowers and plants

The top five product types that respondents most frequently purchase outside the RM of
Ritchot include:
•

79%: Clothes

•

33%: Drugstore/pharmacy items

•

78%: Groceries

•

30%: Bath and body products

•

38%: Shoes

79%
of respondents often
purchase clothes
outside the RM
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Products and services that residents would
like to see more of in the RM of Ritchot
Percentage of Ritchot Residents

78%

When respondents were asked what services and products they would like to see more of
within the RM of Ritchot, they identified:
•

246 respondents, or 78%:
Groceries, as a clear favourite

•

Many respondents also said they
would like to see more stores
that sold clothes, sporting
goods, health and specialty
foods, etc.

•

Other services and products
that were identified include
coffee shops, more family-style
restaurants, Costco, a “wand
carwash that works,” local
farmers’ market “with dairy,
meat veggies sourced from our
farmers”, a bakery, hardware
stores, and a gym.

•

Responses that were selected
by some respondents but were
not in the top ten include:
music, jewelry and accessories,
cosmetics, special occasion
cards, art supplies, antiques,
fabric, toys and games,
telecommunications, home
electronics, home accessories,
and home furnishings.

Would you recommend the RM of Ritchot for dining?
•

38% of respondents said they would recommend the RM of Ritchot for dining, while
62% said they would not.

•

Based on this survey, more residents would recommend dining in the RM of Ritchot
than shopping.
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•

The most frequently visited restaurants in the RM of Ritchot include:
--

37%: Fast food

--

--

34%: Cafés / coffee shops

33%: Pub / bar
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Opportunities:
Expand options and diversity of stores for shopping and dining within the RM of Ritchot
to capture spending currently leaving.
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•

Respondents had the following comments about dining in the RM:
--

“I think there are a large number
of places with great food.”

--

“There are a lot of great
restaurants and a variety of
restaurants that we don’t
frequent enough.”

--

“For wings or pizza maybe, but
not for any fine dining.”

--

“Subway and hotel not exactly
fine dining. Thursday lunch at
Club Amical is very good.”

--

“Nothing but Subway in St.
Adolphe. Bring back the Pic n
Nic!!!”

--

“Not enough selection.”

--

“Thai on 59 is incredible!”
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Construction and Development
This study also reviewed data provided by the municipality on building permits issued by the
RM of Ritchot between 2012 and 2017. These numbers provide insight into measure both
small-scale construction (e.g. renovations) and large-scale development (e.g. condominium
buildings) in the municipality.

Building Permits Issued in the RM of Ritchot
2012–2017
Major Development

Residents in Ritchot
spend a great deal
of their money on
home improvements.
Materials and supplies
for these renovations
often are sourced
outside of the
municipality.

Number of Permits Issued
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NOTE: Approved building permits do not necessary mean construction commenced.
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Commercial

2016

2017

Overall, the municipality has experienced fairly steady building permit applications for singlefamily dwellings (35 – 76 per year). In total, 323 permits for single-family dwellings were
issued between 2012 and 2017. Permits for 43 duplexes and 351 condominium units have
been issued in the municipality over this same time period. The years 2012 to 2014 saw an
explosion in condominium unit construction applications, with the majority of these from
large developments in Ile-des-Chenes. It is clear that residential supply is in high demand in

Number of Permits Issued

Building Permits Issued in the RM of Ritchot
2012–2017
Additions, Renovations and Minor Construction
Home Adds
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the RM of Ritchot, with a more recent renewed focus on medium-density housing options,
likely for younger professionals or families. A challenge for the RM of Ritchot will be to
match amenities and services to meet this diversity of people.
Commercial construction in the municipality has not occurred at the same pace. Only 22
building permits for commercial units have been issued since 2012. However, there was
a strong year in 2017, where 11 commercial permits were issued. This area is likely ripe for
continued growth in future years.

582 new private
dwellings
constructed—an
increase of 31.8%

Permits for additions, renovations, and minor construction were also tracked over the last
number of years in the municipality. Accessory buildings, which are residential or farm use
builds that are 550 sq. ft. or larger and are completely separate from the main building,
make up the majority of the granted permits in this category (137, with 53 of these coming
from rural areas of the municipality). 106 deck permits were also issued between 2012 and
2017, followed by 38 home additions and 37 home renovation permits.

NOTE: Approved building permits do not necessary mean construction commenced. Small garden sheds and
home renovations were not tracked before 2014.

Opportunities:
While the population and housing construction has increased, commercial construction has
not, representing an opportunity and need to expand the commercial building market. Also,
explore the home improvement supply sector.
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Awareness
Are residents of Ritchot aware of the products and services in their communities?
•

56% of respondents said they were well informed about the products and services
available within the RM of Ritchot.

•

44% said they were not well informed.

•

Interestingly, 60% of respondents said they had referenced the RM of Ritchot Business
Directory, while 40% had not. The ones that did not “did not realize it existed.”

Opportunities
Continue to inform Ritchot residents about products and services within the RM.
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Spending Profiles for Different
Groups in the RM
The RM of Ritchot has a thriving population of all ages. The most populous demographic
is between 50 and 54 years of age. 69% of the RM’s population is of a working age (age 15
to 64). There is also a large cohort of families with young children. Children below the age
of 14 make up 20.5% of the overall population (compared to the national average of 16.6%)
(Statistics Canada, 2016). The RM will have a need for increasing amenities and services to
support these children as they grow.
The only age group where the RM of Ritchot is falling short of the national average is
seniors. There are only 695 persons aged 65 and older in the municipality, making up 10.4%
of the population. In Canada, people of this age demographic compose an average of 16.9%
of the overall population (Statistics Canada, 2016). There will be a need for the RM to add
age-appropriate services and amenities to retain a population of people over the age of 65
in the community.
The 2016 Census also shows that 38% of the households in the RM of Ritchot are couples
with children, while 32% are couples without children. 18% are one-person households, 6%
are lone-parent families, and 2% are multigenerational households.
The following sections break down the spending habits of different age groups in the RM of
Ritchot to provide an insight into potential opportunities. Groups examined include:
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•

Young Adults (20 – 34 years old)

•

Adults (35 – 54 years old)

•

Older adults (55 – 69 years old)

•

Seniors (70+)

•

Business Owners (of all age brackets)

Age

RM of Ritchot Population by Age (2016)
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RM of Ritchot Population by Age (Statistics Canada, 2016)
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Young adults want
to see more of the
following goods and
services in the RM:
automotive
parts
bath/body
products

groceries

Young Adults (20 – 34 years old)
50 young adults (age 20 – 34) responded to the RM of Ritchot Spending Scan Survey. This is
what we found:
•

10% of these respondents were students.

•

18% said they were business owners. 36% of these respondents said a lack of capital
funds was the most significant obstacle to starting up a business.

•

The 2016 Census found that 32% of young adults between ages 20 and 34 lived with at
least one parent (compared to 41% in 2011).

•

36% said they lived in the municipality because it was close to work.

•

80% of these respondents said they typically shop for products after work or school
hours.

•

This age group wants to see more of the following goods and services in the RM:
grocery options, sporting goods, and bath/body products, and automotive parts

•

52% of respondents in this age group said they would like to see more cafés and coffee
shops in the RM of Ritchot. 46% wanted to see more fast food. 42% wanted to see more
fine dining options.

62% have members in their household who are
enrolled in team sports, while an equal number
have fitness memberships.
sporting
goods
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•

Students in this age category said they leave the RM for more fine dining options and
pub/bars – and are willing to travel 20-50 kilometres to access these services.

•

62% have members in their household who are enrolled in team sports, while an equal
number have fitness memberships. 49% of these memberships are outside the RM,
while only 18% are within the RM of Ritchot.

•

These are the most common responses provided by young adults from the RM of
Ritchot who responded to the Spending Scan Survey spent about how much they spent
per month in various categories:
--

Fees and admission: $20 to $50
per month

--

Other entertainment supplies:
$20 - $50 per month

--

Audio and visual equipment /
services: $0 to $20 per month

--

Landscape maintenance
supplies: $0 to $20 per month

--

Pets, toys, hobbies, and
playground equipment: $20 $50 per month

Students in this age
category said they are
willing to travel
20-50 kilometres
to access fine dining
options and pub/bars

46%

of young adults
want to see more
fast food
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Similar to young adults,

Adults (35 – 54 years old)
112 adults age 35 – 54 responded to the RM of Ritchot Spending Scan Survey. This is what
we found:

45%
of adults want to see
more fast food
77% have members
in their household
enrolled in team sports,

but only

41%

have family members
enrolled in fitness
classes
22 | RM of Ritchot Spending Scan Study

•

38% of adults between ages 35 and 54 said they had 4 persons in their household. 26%
said they had 5 or more persons in their household.

•

25% said they were business owners. 36% of these respondents said a lack of capital
funds was the most significant obstacle to starting up a business.

•

78% of these respondents also said they typically shop for products after work or school
hours.

•

40% of adults in this age bracket said they wanted to see more cafés/coffee shops in
the RM. 45% said they wanted fine dining, 45% wanted fast food.

•

77% have members in their household who are enrolled in team sports. 41% have family
members enrolled in fitness classes, while 26% have family members enrolled in dance
classes. These memberships are equally split between inside the RM and outside the
RM.

•

These are the most common responses provided by adults from the RM of Ritchot who
responded to the Spending Scan Survey spent about how much they spent per month
in various categories:
--

Fees and admission: $20 to $50
per month

--

Other entertainment supplies:
$20 - $50 per month

--

Audio and visual equipment /
services: $0 to $20 per month

--

Landscape maintenance
supplies: $0 to $20 per month

--

Pets, toys, hobbies, and
playground equipment: $20 $50 per month

Between

Older Adults (55 – 69 years old)
74 adults age 55 – 69 responded to the RM of Ritchot Spending Scan Survey. This is what
we found:
•

The majority of respondents in this age category only had 2 persons in their household
(84%).

•

12% of respondents in this age group said they were business owners.

•

39% said they lived in the RM of Ritchot because they liked the lifestyle.

•

39% said they purchased online products and services more than 5 times per year.

•

The majority of respondents in this age group said they typically shopped during work
or school hours (58%). 38% said they shopped after work or school hours.

•

54% said they wanted to see more fine dining within the RM of Ritchot. 53% wanted to
see more cafés / coffee shops.

•

For this age group, only 37% said they had members in their household enrolled in team
sports. However, 64% said they had members enrolled in fitness programs.

•

These are the most common responses provided by older adults age 55 to 69 years old
from the RM of Ritchot who responded to the Spending Scan Survey spent about how
much they spent per month in various categories:
--

Fees and admission: $0 to $20
per month

--

Other entertainment supplies:
$0 - $20 per month

--

Audio and visual equipment /
services: Over $100 per month

--

Landscape maintenance
supplies: $0 to $20 per month

--

Pets, toys, hobbies, and
playground equipment: $0 to
$20 per month

30% and
50%
of all groups want to
see more cafés/coffee
shops
Older adults have
fewer household
members enrolled in
team sports, but

64%
have
members
enrolled
in fitness
programs
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42% – 54% of all
groups want to see

Seniors (70+ years old)
10 adults older age 70 or older responded to the RM of Ritchot Spending Scan Survey. This
is what we found:

more

•

The majority of respondents in this age category only had 2 persons in their household
(88%).

•

10% were business owners

•

Most (70%) did not purchase a product online in the last year. 2 respondents purchased
online products 1-2 times in the last year. 1 respondent purchased products online more
than 5 times per year.

•

50% said they wanted to see more fine dining options in the municipality. 30% said they
would like to see more cafés / coffee shops or delis.

•

43% said they had members of their household enrolled in team sports, with an equal
number who had members in fitness classes. 71% said these sports or classes took place
inside the RM of Ritchot.

•

These are the most common responses provided by seniors age 70 and above from
the RM of Ritchot who responded to the Spending Scan Survey spent about how much
they spent per month in various categories:

fine dining

Unlike older adults,

70%
did not
purchase

a product online

in the last year
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--

Fees and admission: $0 to $20
per month

--

Audio and visual equipment /
services: 33% said they spent
over $100 per month. An equal
percentage said they spent $0
to $20.

--

Pets, toys, hobbies, and
playground equipment: $0 to
$20 per month

--

Other entertainment supplies:
$0 - $20 per month

--

Landscape maintenance
supplies: $0 to $20 per month

Business Owners
The RM of Ritchot is known for its strong agricultural-based business sector. The top
employment industries are construction, health care, public administration, educational
services, retail trade, finance, and agriculture.
Other recently completed statistical analyses, such as the Ritchot Economic Profile
(2017) and the Regional Economic Analysis Process Report (2014), provide more detailed
information about the strengths of Ritchot’s various employment sectors. This report
focuses on the information provided by business owners in the RM of Ritchot Spending
Scan. This new information is intended to supplement the data in the other reports to
support future business growth in the municipality.
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Most significant obstacles to starting up a business

Obstacles

•

28% of business owners cite a lack of capital funds as the most significant obstacle to
starting up a business

•

15% said a lack of incentives or grants was the most significant obstacle to starting up a
business;

•

11% said a lack of market intelligence about consumers was the most significant
obstacle to starting up a business.

•

When asked what organizations and committees have provided their businesses with
incentives and supports, 41% of business owners in the RM of Ritchot said they had
not received incentives or support.

•

23% said they had been supported by the RM of Ritchot Chamber of Commerce

•

16% said they had been supported by the Province of Manitoba’s incentives or grants.

•

14% had been supported by incentives or grants provided by the RM of Ritchot Council
and Administration.

•

6% had received funding from other sources (including Federal programs).

Organizations and committees that have
provided businesses with incentives and supports
RM of Ritchot
Council and
Administration
14%

Other
6%

None
41%

RM of Ritchot
Chamber of
Commerce
23%

Province of
Manitoba
16%
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•

Currently, only 7% of the RM of Ritchot businesses surveyed said they source their
products from within the RM of Ritchot.

•

In contrast, 51% of businesses said they sourced their products from Winnipeg.

•

23% source their products from other Manitoba municipalities, such as the town of
Niverville or City of Steinbach.

•

9% source their products internationally or from other Canadian provinces.

•

If RM of Ritchot business owners could source their products locally, they would look
for: produce/groceries (37%), lumber supplies (31%), electrical supplies (16%), and
technological supplies (15%).

•

Other materials businesses would source locally, if they were available, range from
fabric and home cleaning products to pharmaceuticals, to fuel and agricultural supplies.

•

Many business owners are purchasing items online, with a large range starting from
$100 per month to $10,000 per month.
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Current sources of products in the RM of Ritchot

Source of products
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Products respondents want to
source from the RM of Ritchot
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If RM of Ritchot
business owners could
source their products
locally, they would look
for: produce/groceries
(37%), lumber supplies
(31%), electrical
supplies (16%), and
technological supplies
(15%)

Products

Opportunities
Consider incentives or grants. Implement programs to provide business programming
resources to potential business owners in order to lessen barriers to business start-up in the
RM of Ritchot.
Improve local resiliency by supporting local supply of goods and services.
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Summary
The RM of Ritchot Spending Scan Study provides a brief point-in-time snapshot of the social and economic dynamics of its residents and
communities. It seeks to answer the question, “What can the RM of Ritchot do to stimulate business investment and to provide meaningful
services and amenities for its citizens?” The research in this report was led and compiled by the RM of Ritchot, with assistance from HTFC
Planning & Design, and residents. The study should be monitored and updated over time, in order to provide relevant market research and data
for informed public and private sector development.
Recent housing construction and an appealing location are attracting a diverse population to the RM of Ritchot in greater numbers than ever
before. This influx of people collectively represents a significant income — yet, with a lack of options for shopping and dining, their buying power
is constrained to places outside the municipality. While a diverse set of housing options have emerged (e.g. single-family detached, duplexes,
and an explosion of medium-density condominiums), commercial permits have stalled — representing an imbalanced supply-and-demand of
amenities/services for a significantly increased residential population.
Residents are increasingly optimistic about the future of the municipality and want to see new shops and services where they can support the
local economy. While most residents are able and willing to drive to other municipalities to access amenities and services, an aging population is
less able to do so. A potential opportunity for the RM of Ritchot may be to promote the provision of goods and services to be offered at one of
their publicly-owned buildings, or as a first step, provide this market intelligence to existing private businesses.
Other key data identified in this report:
•

There is a desire for enhanced shopping and dining options (e.g. cafés, pubs, clothing store, groceries), but in lieu of these services
presently, residents leave the municipality, driving as far as 30 kilometres

•

There is a desire for entrepreneurial creativity, but resources/grants and other opportunities for support are unavailable or unknown.

•

There is a desire for more localized events to support local business (e.g. farmers’ markets, pop-up shop events)

The findings from the RM of Ritchot Spending Scan will help to identify sector areas for future business growth and provide the RM of Ritchot
and the Chamber of Commerce with more localized data and a context to local spending that will help to guide future growth.
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